SOCIAL MEDIA OPAINIAN

Advance brand awareness, influence buying behavior,
and promote customer loyalty.

Generate more sales and revenue from
expanded audience reach and engagement
through social media optimization.
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What is Social Media Optimization?

Social media optimization or social media marketing is the process of generating
publicity through various social media networks gidtforms such as Facebook,
Twitter, Google+, LinkedIn, and more.

Social media optimization facilitates the increase of awareness abduarad,
product or service, and also amplifies its engagement with its target audience
generating more leads and coshers.
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Why Employ Social Media Optimization?

Social media is a massive online resource that can only increaseitdnesas a
marketingvenue¢ asmore and more people connect with each other and
communicatethoughts and feelingabout businesses, brands, products and
services through status messages, likes, tweets, links, photos, and videos.

One in six minutes online is spent social networks.

comScore

Seventysix percent of social media user:
are generally in a positive mood before,
during, and after their participation in
social networking.

- Nielsen
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Social Media iRich in Engagement

People who search for local businesses on social netwadeily engage in and
contribute to local social content

Seventy percent | Sixtyfive percent learn more about
NBEIFR 230KSNRQ SE companes brandsproducts and services

Fifty-three percent Fifty percent express concerns about
compliment brands brands, products & services

These makesocial median excellentvenue to build brands, customer loyalty,
and wordof-mouth or viral promotion.
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Forty-sixpercent of web users look towards social
media when making a purchase.

46%

Search Engine Journal

Social Medidrives Growth for Small and Medium Businesses

Eightout of ten SMBs use social

media for their business to drive
growth. JTO0O, JT00TR T00T U, i
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HubSpot
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HubSpot

With relatively limited marketing budgets, SMBs particularly stand to benefit from

using social media to attract new customers and dthasdr business growth.
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Social Media is Effective fakcquiringNew Customers

Businessegain newB2B and B2€ustomers through various social networks:

Overall B2B B2C B2B & B2C

Facebook 53% 37% 70% 60%
LinkedIn 43% 54% 23% 46%
Company Blog 45% 43% 45% 46%
Google+ 15% 9% 20% 23%
Pinterest 9% 6% 13% 13%

- Hubspot
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What Your Competitors are Doing

Marketers are increasingly usingctalMediafor their businesses with positive results:

Ninety-two percentsaid that social media
marketing was important for their business

Ninety-two percentindicated that their social
media efforts have generated more exposure fc
their businesses

Ninety-seven percenbf marketers are currently Seventytwo percentof marketers are using socie
participating in social media media to develop loyal fans

Eighty percentridicated that their social media Seventyone percentof marketers are using socie
efforts increased traffic media to gain marketplace intelligence.
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Brands on Social Media

Here are some famous brands that are successfully employing social media
optimization:
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VICTORIA’S
SECRET

ENERGY

Red Bull

MUSIC TELEVISION®
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The Future

Social media usage is growing fast and will pervade across industries, marketing

and sales funnels, the buying cycle and customeicitde for many years to
come

Facebook

Facebook has more than 1.68lion monthly active userm the first quarter of
2016 from only 431 million in the first quarter of 2010.

1.65 Billion

283.76%
iIncrease
431 Million
2010 2016

Facebook Investor Report
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Faceboolcontinues to have engaged users with 70% daily login rate, witho43%
themlog in several times a day according to Pew Research.

Seventy percendf users log omlaily

Forty-three percentof users log on
multiple times daily

Pew Research

Facebook also gets 794 million daily logins from us
via a mobile device.

Facebook Investor Report
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LinkedIn

LinkedInreportshaving 433 million usetia the first quarter of 2016 from only 64
million inin the same pead in2010and continues tsign uptwo new membes
per secondn 200 countries and territories

433 Million

576.56%
increase

64 Million

I

2010 2016

LinkedIn

Content Marketing on LinkedIn:

Eightythree percentof marketers say they
prefer to use LinkedIn for distributing B2E
content.

TechCrunch
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CustomerAcquisitionuccessRate on LinkedIn

Sixtyone percentfor B2B Thirty-nine percentfor B2C

- TechCrunch
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